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HOLIDAY HOUSE 2012

Holiday House NYC, founded by Iris Dankner in 2008, is an interior design room and tabletop
show house where established and emerging talent showcase their work to raise money to win

the battle against breast cancer. All proceeds from Holiday House benefit The Breast Cancer

Research Foundation.

This year, breast cancer survivors and advocates will once again band together to create the fifth
annual show house. Holiday House will be held again in the magnificent limestone mansion at 2

East 63rd Street in New York City from October 25 to November 18.

Wbz
\\, t !lfl:l’_: IJ;‘:‘ ’::;

22 i
T




THE BREAST CANCER
RESEARCH FOUNDATION

O

The Breast Cancer Research Foundation®, founded by Evelyn H. Lauder in 1993, is
an independent not-for-profit organization committed to funding scientific research
to achieve prevention and a cure for breast cancer in our lifetime. In October 2011,
BCRF awarded $36.5 million to 186 scientists across the United States, Canada,
Latin America, Europe, the Middle East, Australia, and China. With over 90 cents
of every dollar donated currently being directed to breast cancer research and
awareness programs, BCRF continues to remain fiscally responsible, while funding
brilliant investigators at major medical institutions worldwide. For more

information about BCRF, visit www.bcrfcure.org.




2011 HOLIDAY HOUSE ROOMS

ALLY COULTER DESIGNS BRADLEY THIERGARTNER INTERIORS




2011 HOLIDAY HOUSE ROOMS

DUNEIER DESIGNS JAMES RIXNER INC. SUZANNE EASON INTERIORS
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PROMINENT ESTABLISHED AFFILIATIONS
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PRINT & ONLINE ADVERTISING
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PUBLIC RELATIONS PLACEMENTS
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PRINT

Publication Circulation
Wall Street Journal Dec 4, 2011 2 million
Traditional Home Apr 2011 Cover and Article 950,000
Traditional Home Nov/Dec 2011 Article 950,000
Newsday Nov 18, 2011 335,000

Big Apple Parent Dec 1, 2011 59,900
Home Furnishing News Nov 2011 18,000
Home Textiles Today Jan 2, 2012 6,500

2011 Total Print Impression: 4.3 million




PUBLIC RELATIONS PLACEMENTS

TELEVISION

Network Shows
CBS 2 News

LXTV Open House New York
LXTV New York Live (aired twice)

2011 Total Broadcast Impressions: 4 million

Audience
3 million
500,000
500,000




PUBLIC RELATIONS PLACEMENTS

ONLINE

Website Readership

New York Social Diary 66,000
NY Daily News 1 million
Newsday.com 1 million
Foxnews.com 14.7 million
Panache Privee 4.5 million
Apartment Therapy 670,000
CasaSugar 100,000
Haute Living 43,000
New York Spaces 65,000

15t Dibs 97,500
Newport Seen 95,000
New York Magazine 14,000
Editor at Large 6,000
CBS New York 5,500

2011 Total Online Impressions: 22.36 million
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MARKETING ACTIVITIES

Holiday House 2011 Campaign Impressions
Email Campaign 45,000
Website 10,000
Facebook 8,000
Mailings 5,000

Twitter 2,000

2011 Total New Media Impressions: 70,000




MARKETING ACTIVITIES

2011
TOTAL IMPRESSIONS:
33.34 million




HOLIDAY HOUSE STATISTICS

Show House Visitors
2011: 7,000
2010: 3,000
2009: 1,200

Money Raised for
the fight against breast cancer
$100,000




HOLIDAY HOUSE CONTACT INFORMATION

Iris Dankner
917.855.5944
info@holidayhousenyc.com

holidayhousenyc.com
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